
Case Study
KK Wind Solutions uses
CustomerSure to retain
prestigious customers by
exceeding their expectations.



Company: KK Wind Solutions

Location: KK Wind Solutions is headquartered in
Denmark and operates in eight countries across Europe,
Asia, and North America.

Kenneth Damm Hansen is Director – Marketing &
Communication. We asked Kenneth to describe his
experience of choosing and implementing CustomerSure
as the customer experience platform for KK Wind.

https://www.kkwindsolutions.com/


Building on more than 40 years of experience,
KK Wind Solutions is a strong partner in electro-
mechanical systems for wind turbines. 

Our capabilities span development of state-of-
the-art technologies, high-quality lean
manufacturing, flexible aftermarket solutions
and advanced monitoring services.

Tell us about 
KK Wind Solutions...



Our industry and business is characterised by having a
few big wind OEM customers, submitting large orders
and long-term partnerships. Hence the importance of
delivering a good customer experience is obvious.

Even though we form strong partnerships with our
customers, we know that we need to continue to
exceed their expectations through ease of work,
innovative solutions and deliver on our promises.

What were your
requirements?

We know that we are no better than our last
customer experience, and having few
customers that are all irreplaceable, we went
looking for a new powerful CX platform.



When looking for our new CX platform, we consulted a
third-party vendor to shortlist the entire market for CX
platforms, based on our requirements.

After a few meetings and benchmarking with other
suppliers, CustomerSure proved to be the best match for
us, providing a simple but effective survey tool, which
could also support multiple metrics like NPS and CSAT.

Also pricing was fair and implementation was rather fast
and a very personalised experience from Guy and Luke.
They really listened to our needs and tailored the
platform accordingly.

How did you choose your
CX platform and how
was the implementation?



It allows us to collect data, respond to
customer needs and continuously develop
our company with the customer at heart.

After working in the platform for a few years, we are still
happy about the solution. It’s easy to use, especially for
people who do not work in the platform on a daily basis.

What results have
you achieved?



What advice would
you give, based on
your experience?
Keep it simple for the customer – remember
that it’s also a customer experience to fill out
a survey on customer experience.

So it should be short and quite
effortless for a customer to submit
responses and provide their feedback.



Customer feedback
should make a direct

impact on the business.

Covéa Insurance

Using the
CustomerSure platform
and working with their
great team, we have
been able to enhance
our Voice of Customer
programme
substantially

Polypipe Building
Products

The end result has
been happier
customers. By dealing
with the issues raised in
feedback we’ve seen
measurable
improvements in
customer satisfaction

Philips

It’s great to have a
software partner that
can help us scale our
customer experience
efforts to such a level,
whilst maintaining that
personable level of
service.

Other Case Studies

https://www.customersure.com/case-studies/covea/
https://www.customersure.com/case-studies/how-polypipe-learnt-to-benefit-from-customer-feedback/
https://www.customersure.com/case-studies/philips/


Book a chat with an expert

These foundations make giving
feedback a great customer
experience. 

Great customer experience is
great for business.

If you're keen to find out more, and
start looking at the details of how to
improve your next VoC project…

Ready to elevate your
VoC programme with

the 3 key foundations?

Get Your Free Guide

https://www.customersure.com/3-foundations-of-voc-guide/
mailto:darren.wake@customersure.com
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